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Disney Reports Q1 FY11 Earnings Results

On February 8, The Walt Disney Company reported earnings for 
its first fiscal quarter ended January 1, 2011. Diluted earnings 
per share (EPS) for the quarter were $0.68 compared to $0.44 
in the prior-year quarter driven by growth at Media Networks, 
Studio Entertainment, Parks and Resorts and Consumer Products.

“We had an excellent first quarter, driven by strong creative 
content and our unique ability to leverage great entertainment 
across the many platforms, businesses and markets in  
which we operate,” said Robert A. Iger, President and CEO. 
“With net income up 54 percent, it’s a great start to a new 
fiscal year.”

For more information, visit www.disney.com/investors.

DisneyToon Studios Announces Planes
 
DisneyToon Studios recently announced Planes, a spectacular, 
full-length CG-animated action comedy set high above the 
world of Cars. Drawing inspiration from the immensely popular 
Disney·Pixar film, Planes will introduce an entirely original and 
hilarious crew of daredevils from every corner of the globe.

Planes takes off with an international cast of the fastest air racers 
around, starring Dusty, a small-town dreamer who longs to enter 
the most epic around-the-world air race … despite his fear of 
heights.  With the help of a fleet of new and hilarious characters, 
Dusty wings his way into the biggest challenge of his life.

Planes arrives on Blu-ray™ and DVD in Spring 2013.

TRON: Legacy Hits the Grid April 5

The Walt Disney Studios recently announced the release of 
TRON: Legacy, available April 5 on multiple home entertainment 
platforms, including Blu-ray 3D™, Blu-ray, DVD, Digital Copy, 
Movie Download and On-Demand. Also making its long-
awaited Blu-ray debut on April 5 is TRON: The Original Classic 
Special Edition.

The original motion picture score for TRON: Legacy, released 
by Walt Disney Records on December 7, 2010, was composed 
and produced by the iconic and critically acclaimed Grammy® 
Award–winning French duo Daft Punk. The album peaked at 
No. 4 on The Billboard 200 and was the highest-charting score 
soundtrack in more than a decade. Walt Disney Records will be 
releasing TRON: Legacy RECONFIGURED, an album featuring 
14 remixes of the original motion picture score, on April 5. 

Walt Disney Studios 
Brings Home Four Oscars

The Walt Disney Studios’ 2010 films were honored with four 
wins at The 83rd Annual Academy Awards®, broadcast on the 
ABC Television Network. Only the third animated film in history 
to earn a Best Picture Oscar® nomination, Disney·Pixar’s Toy 
Story 3 received the awards for Best Animated Feature as well 
as Best Original Song. Disney’s Alice in Wonderland took home 
Oscars for Best Art Direction and for Best Costume Design. 

Two weeks after becoming the highest-grossing animated film of 
all time, Toy Story 3 crossed the $1 billion mark at the global 
box office, joining Alice in Wonderland as the second $1 billion 
film in 2010 from The Walt Disney Studios – the first studio in 
history to have two $1 billion films in one year.

For the Q2 FY11 Walt Disney Studios and Walt Disney 

Studios Home Entertainment release slates, please turn to 

Page 7.

Company News 

Studio Entertainment 
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ago daypart averages. Increases were driven by the record-
setting series debut of Jake and the Never Land Pirates and 
classic favorite Mickey Mouse Clubhouse.

The series premiere of Jake and the Never Land Pirates ranked 
as Disney Channel’s No. 1 weekday series debut of all time 
among Total Viewers and Kids 2-5 and its No. 1 preschool 
series launch overall in Boys 2-5 and Women 18-49. 

An all-new Mickey Mouse Clubhouse stood as the series’ most-
watched original telecast in 15 months in Boys 2-5. Mickey 
Mouse Clubhouse was up by double-digit percentages over 
year-ago levels across all demos, including by 10 percent in 
Total Viewers and by 30 percent in Kids 2-5.

ESPN Reaches Agreement to Launch 
University of Texas Network

ESPN has reached a 20-year agreement with The University 
of Texas and IMG College to develop, launch and operate 
a year-round 24-hour network dedicated to UT. The network, 
scheduled to launch in September 2011, will offer a variety of 
content, highlighted by more than 200 exclusive events annually 
from numerous sports, original series and studio shows, historical 
programming, and academic and cultural happenings.

Additionally, an online broadband companion to the TV network 
will offer extensive content, particularly events not featured on 
the linear TV network. 

Disney and Verizon 
Reach Agreement 

As part of a wide-ranging agreement between The Walt 
Disney Company and Verizon, FiOS TV customers can now 
watch ESPN, ESPN2, ESPNU and ESPN Buzzer Beater 
live online.  

The online rights to the ESPN networks are part of a broader 
agreement, which also includes the full suite of cable 
services from The Walt Disney Company: ABC Family, 
Disney Channel, Disney XD and Disney Junior, as well as 
retransmission consent for local ABC broadcast stations.

Verizon FiOS TV customers can access the online 
programming at either www.verizon.com/fiostvcentral or 
www.ESPNnetworks.com.

Disney Junior Launches with  
Double-Digit Percent Gains 

Reflecting the essence of the Disney brand with contemporary 
and classic stories and characters with whom generations 
have built a strong emotional connection, Disney Junior, Disney 
Channel’s new multiplatform brand devoted to kids 2-7 and 
their families, delivered double-digit percent gains over year-

Media Networks
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ESPN 3D to Televise the 2011 NBA Finals

ESPN 3D, in its first year of distribution, will expand its NBA 
offerings to include The Finals – the pinnacle of the NBA season 
– this June, marking the first time the championship-crowning 
event will be presented in 3D.  ESPN 3D televised the first NBA 
game in 3D when the Miami Heat visited the New York Knicks 
on December 17, 2010. Since December, ESPN 3D has shown 
six NBA games in addition to other programming. 

Beginning February 14, ESPN 3D began showing 3D content 
24 hours a day. In its first year, ESPN 3D will telecast more 
than100 live events.

Disney Cruise Line Fleet Expands

The Disney Dream was officially welcomed to the Disney Cruise 
Line family during a christening ceremony in Port Canaveral, 
Fla., on January 26.

Disney Cruise Line revolutionized the cruise industry with ships 
designed especially for families, and the Disney Dream elevates 
the experience by taking family entertainment to new heights. 
The result is a cruise experience that caters to each and every 
guest while enthralling all of them.

When the 4,000-passenger Disney Dream sailed its maiden 
voyage out of Port Canaveral, it joined the 2,700-passenger 
Disney Magic and Disney Wonder. The Disney Fantasy is 
scheduled to join the fleet in 2012. 

In 2011, the Disney Dream will sail three-, four- and five-night 
itineraries to the Bahamas and Disney’s private island, Castaway 
Cay. The Disney Magic will sail seven-night Eastern and Western 
Caribbean itineraries and seven-, 10- and 11-night European 

cruises out of Barcelona during the summer months. The Disney 
Wonder will sail seven-night Mexican Riviera cruises from the 
Port of Los Angeles beginning January 23 and seven-night Alaska 
itineraries from Vancouver, B.C., during the summer months. 

To learn more about Disney Cruise Line, visit 

www.disneycruise.com. 

Fantasyland Expands

The largest expansion in Magic Kingdom history is underway at 
Walt Disney World. When the project is completed, Fantasyland 
will nearly double in size and deliver a new home for Ariel, new 
ways to interact with favorite Disney princesses, an exciting new 
family coaster, a double dose of Dumbo and more. 

Scheduled to open in phases beginning in late 2012, the 
new Fantasyland will immerse guests in Disney stories as never 
before. Among the highlights:

• Under the Sea ~ Journey of the Little Mermaid – a major,  
   all-new attraction.

• Be Our Guest Restaurant – a lavish dining experience with     
   seating for 550.

• Enchanted Tales with Belle – a captivating new kind of 
   storytelling experience.

• The Seven Dwarfs Mine Train – a musical ride into the mine 
   “where a million diamonds shine.”  

• Princess Fairytale Hall – featuring Aurora, Cinderella and 
   other Disney princesses.

• Dumbo the Flying Elephant – the classic ride, now with two 
   circling carousels inside the brand new Storybook Circus.

• Barnstormer – a twisting, turning rollercoaster. 

Parks and Resorts
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Disney Baby Debuts

  
Disney Consumer Products is celebrating the arrival of its new 
Disney Baby brand of infant essentials with a new consumer 
website, DisneyBaby.com – a one-stop resource for moms that lives 
on Disney’s BabyZone.com. Disney Baby and BabyZone.com will 
collaborate to provide mom-to-mom advice, community forums and 
exclusive promotions. The brand also debuted its corresponding 
social media channels on Twitter  and Facebook to engage with 
new parents.

To learn more, visit www.DisneyBaby.com, 

www.BabyZone.com, www.twitter.com/disneybaby

and facebook.com/disneybaby.

Disney Reveals Cars 2 Toy Line 
  
Disney kicked off the American International Toy Fair recently 
when it unveiled the all new Disney·Pixar Cars 2 toy line of more 
than 300 toys before a capacity crowd of toy industry insiders 
and members of D23, Disney’s official fan community. Cars 2 will 
be presented in Disney Digital 3D™ and in IMAX® 3D in select 
theaters on June 24.

Cars 2 will also be supported with unprecedented product 
lines – from stationery, apparel and accessories to home décor, 
books, and food, health and beauty, as well as an exclusive 
range of products from Disney Store and DisneyStore.com.

In less than five years since the film’s release in 2006, the Cars 
franchise has generated global retail sales of more than $8 
billion – making it among Disney’s top franchises. 

Disney Reveals New 
Pirates of the Caribbean 

Toys and Videogame  

Disney Consumer Products unveiled a new 
toy line that captures the fantasy, action and 
adventure of Pirates of the Caribbean: On 
Stranger Tides, the fourth installment of the 
film series set for release in Disney Digital 
3D on May 20, 2011. At a pirate-themed preview event in 
New York City, the Pirates of the Caribbean toy assortment from 
JAKKS Pacific, Inc. and new LEGO Pirates of the Caribbean: 
The Video Game and construction toys were unveiled before a 
crowd of toy industry insiders.

Releasing in stores beginning this March, the new Pirates of 
the Caribbean toy line features a robust collection celebrating 
classic characters. Disney will also release a full line of Pirates-
themed merchandise in conjunction with the film, including 
publishing, apparel, cosmetics, accessories and stationery.

 

Disney Store Announces 2011 
Multinational Store Opening Slate   

Disney Store continues to break ground with plans to unveil 
its innovative concept store in new North American and 
international markets. Building on the successful launch of its 
interactive and immersive stores in 2010, the retail chain is on 
target to add more than 25 new and remodeled locations in 
2011. The move will ultimately transform all of the more than 
350 locations in countries around the world. Recently, Disney 
Store announced the first 11 North American and 10 European 
locations and plans to reveal additional locations later this year.
 
In 2011, Disney Store will open newly designed stores in six new 
North American markets and in three new European countries. 
New stores in North America include one in Minnesota’s Mall 
of America and another in Puerto Rico; Denmark, Ireland and 
Belgium will also get their first Disney Stores in the coming year. 

Disney Consumer Products
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Disney Issues 2010 Corporate 
Citizenship Report 

The Walt Disney Company recently released its second Corporate 
Citizenship report that details Disney’s progress on environmental 
and social impacts, and includes the company’s first set of 
comprehensive citizenship commitments and goals, aligned 
around three core principles:
 
• Act and create in an ethical manner and consider the   
  consequences of our decisions
• Champion the happiness and well-being of kids, parents and  
 families in our endeavors
• Inspire kids, parents, employees, and communities to make a  
 lasting, positive change in the world
 
The interactive multimedia report, now available online only at 
www.disney.com/citizenship2010, includes comprehensive 
coverage of eight key areas: family entertainment, inspiring kids 
and communities, nature conservation, environment, community, 
workplaces, supply chain, and human rights. An interactive map 
provides insights into Disney’s activities around the world. The 
report follows the standards of the Global Reporting Initiative (GRI).
 
The citizenship report anchors a broader suite of publications. 
Six additional reports provide information on local impacts of our 
Parks & Resorts segment.

For more information on Disney’s Corporate activities, 
visit www.disneycorporatecitizenship.com.

Disney Interactive Media Group Disney Corporate Citizenship

Disney•Pixar’s Cars 2: The Video Game  

Disney Interactive Studios recently announced that Disney·Pixar’s 
Cars 2: The Video Game is coming to major platforms this 
summer. The game will feature an array of beloved Cars 
characters competing in action-packed spy adventures, as well 
as world-class racing. 

Avalanche Software, developers of the critically acclaimed  
Toy Story 3: The Video Game, are back in the driver’s seat for 
Cars 2: The Video Game, working in close collaboration with 
Pixar artists to bring the humor and personality of the feature film 
to life. 

Cars 2: The Video Game will feature 
connectivity with the World of Cars 
Online – a free-to-play, browser-based 
virtual world based on Cars. Players 
will be able to discover a new world 
beyond Radiator Springs as they gain 
rewards in the video game and then 
use them to unlock new items in the 
World of Cars Online.

For more information, visit http://Disney.com/

CarsVideogame.

The Walt Disney Company recently announced that it will donate 
$2.5 million to the American Red Cross to support humanitarian 
aid efforts related to the earthquake and tsunami in Japan. In 
addition, the company will match Disney cast member and 
employee donations to the Red Cross Japan Earthquake and 
Pacific Tsunami Fund and Save the Children, dollar for dollar, 
up to $1 million total.
 
The Walt Disney Company is committed to working with 
humanitarian organizations to help rebuild stricken communities 
and assist families as Japan recovers from these devastating 
natural disasters.

Disney Commits $2.5 Million 
in Humanitarian Aid to Japan
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Key Domestic Studio Releases

Key Domestic Home Video Releases

Q2 - FY11

Q2 - FY11 Q2 - FY10

Q2 - FY10

Title

Gnomeo & Juliet
I Am Number 4 
Mars Needs Moms

Title

Secretariat
Beverly Hills Chihuahua 2
You Again
Bambi
Tangled

Title

Surrogates
Old Dogs
The Princess and the Frog
Toy Story
Toy Story 2

Title

When In Rome
Alice In Wonderland
Last Song

Banner

Touchstone
DreamWorks
Disney

Street Date

01/25/11
02/01/11
02/08/11
03/01/11
03/29/11

Street Date

01/26/10
03/09/10
03/16/10
03/23/10
03/23/10

Release Date

2/11/11
2/18/11
3/11/11

Banner

Touchstone
Disney
Touchstone

Release Date

1/29/10
3/5/10
3/31/10
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Cable Subscribers

Disney Channel  (a) ESPN  (f) (i)  

AETN/Lifetime  (c) (i)  

United States
Latin America 
India
United Kingdom
Italy
Taiwan
France
Japan
Scandinavia (d)
Poland (e)
Romania
Hungary/Czech/
Slovakia/Slovenia
Asia (b)
Australia (g)
Germany 
Korea
South Africa
Russia (l)
Portugal
Israel
Turkey
Benelux
Serbia
Middle East (e)
Angola
Malta

International Sub-Total
Worldwide Total

(a)  United States reflects Nielsen households; International Disney Channels reflect reported subscribers.

(b) Includes Brunei, Cambodia, Hong Kong, Indonesia, Malaysia, Palau, Papua New Guinea, Singa-

      pore, Thailand, Philippines and Vietnam.

(c)  A&E International, Lifetime Real Women, Disney Cinemagic, Hungama, Jetix Play and Disney XD

      International based on reported subscribers.

(d) Includes Sweden, Norway, Denmark, and Finland.  

(e) Estimated data.   

(f)  ESPN includes domestic Nielsen households only.    

(g) Numbers include New Zealand.   

(h)  ESPNU based on reported subscribers.  

(i)  Our ownership interest in ESPN and AETN/Lifetime is 80% and 42%, respectively. 

(j)  A&E International and Lifetime Real Women based on reported subscribers as of 11/30/10. 

(k) Reflects Nielsen households.   

(l)  Disney Channel Russia includes subscribers previously classified under Jetix Kids Europe. 

(m)  Disney XD International includes households previously classified under Jetix Play.  

(n)  Represents broadband subscribers.   

99.4 
29.6 
6.8 
9.1 
5.8 
6.0 
5.7 
5.5 
4.8 
5.8 
5.8
3.9 

3.2 
2.6 
2.4 
1.7 
1.9 
3.4 
2.2 
1.2 
1.4 
5.4 
0.9 
0.5 
0.2 
0.5 
 

116.3 
215.7 

99.8
99.7
73.2
72.3
38.5
5.3
65.0

152.2
99.8
99.7
99.1
80.1
62.3
61.4
16.2

98.6 
24.2 
11.0 
9.0 
6.0 
5.9 
5.4 
5.2 
4.8 
4.6 
3.9
3.4 

3.0 
2.4 
1.9 
1.9 
1.8 
4.4 
1.7 
1.2 
1.1 
2.9 
0.5 
0.4 
0.2 
0.1 

106.9 
205.5 

99.0
98.7
71.3
66.9
59.5
5.0
50.0

128.7
98.9
98.8
98.2
74.6
56.6
55.8
14.7

01/01/11
# subscribers
(in millions)

01/02/10
# subscribers
(in millions)

01/01/11
# Nielsen Households
(in millions)

01/01/11
# Nielsen Households
(in millions)

01/02/10
# Nielsen Households
(in millions)

01/02/10
# Nielsen Households
(in millions)

Other Cable Properties   (c)    

ABC Family (k)
Disney XD International (m)
Disney XD Domestic 
SOAPnet (k)
Playhouse Disney (k)
Hungama 
Disney Cinemagic 

98.5
81.9 
77.9
75.2
46.2
6.8 
10.3  

98.4
85.6 
74.6
73.2
41.9
11.4 
9.3 

01/01/11
# Nielsen Households
(in millions)

01/02/10
# Nielsen Households
(in millions)

ESPN 
ESPN2 
ESPNEWS 
ESPNU (h)
ESPN Classic 
ESPN Deportes 
ESPN3.com (n)

A & E International (j)
A & E Channel (k)
Lifetime Channel (k)
The History Channel (k)
Lifetime Movie Channel (k)
Biography (k)
History Int’l (k)
Lifetime Real Women (j)
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Please note:
This newsletter has been prepared by the Investor Relations group of The Walt 
Disney Company solely for the information of shareholders of the company. It 
is not intended to be a recommendation with respect to investment decisions. 
All information contained in this newsletter is presented as of the date indicated 
below, and the company assumes no duty to confirm, revise or update the 
information. Certain statements in this newsletter may constitute “forward-looking 
statements” within the meaning of the Private Securities Litigation Reform Act of 
1995. These statements are made on the basis of our views and assumptions 
regarding future events and business performance as of the time the statements 
are made and we do not undertake any obligation to update these statements. 
Actual events may differ materially from those expressed or implied.  Such 
differences may result from actions taken by the company, as well as from 
developments beyond the company’s control, including international, political, 
health concern and military developments and changes in domestic and global 
economic conditions that may affect our businesses generally.  Additional 
factors are set forth in the company’s Annual Report on Form 10-K for the year 
ended October 1, 2010 and in subsequent reports on Form 10-Q under Item 
1A “Risk Factors.” 

March 23, 2011

©Disney


