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Disney Reports Fiscal Full Year and  
Q4 FY10 Earnings Results

The Walt Disney Company recently reported earnings for the 
fiscal year and fourth quarter ended October 2, 2010.  Diluted 
earnings per share (EPS) for the year increased 15% to $2.03 
from $1.76 in the prior year.  For the quarter, diluted EPS 
was $0.43 compared to $0.47 in the prior-year quarter. The 
decrease for the quarter reflected a $0.09 adverse impact from 
a shift in the timing of recognition of previously deferred revenues 
between the third and fourth quarters at ESPN.  Additionally, 
fiscal 2010 results for the full year and for the quarter include 
one fewer week of operations compared to fiscal 2009 due to 
our fiscal period end.

“The 2010 fiscal year was a financial and strategic success for 
The Walt Disney Company with performance driven by great 
content like Toy Story 3 and the way we benefited from that 
content across our many businesses,” said Disney president and 
CEO Bob Iger.  “With the acquisition of Marvel, our brand and 
franchise portfolio is stronger than ever and we’re confident our 
global growth strategy positions the company well to thrive in 
the coming years.”

       For more information, including a reconciliation of 

non-GAAP measures to their GAAP equivalents, visit: 

www.disney.com/investors

 

The Walt Disney Company Board 
Increases Annual Cash Dividend  

to $0.40 Per Share
 
The Walt Disney Company board recently declared an annual 
cash dividend of $0.40 per share, up five cents from the 
previous year. The dividend is payable on January 18, 2011 
to shareholders of record at the close of business December 
13, 2010. The January dividend payment represents the 55th 
consecutive year of dividend payments to shareholders.

“The Walt Disney Company had a strong year both creatively 
and financially in 2010,” said Bob Iger, president and CEO, 
The Walt Disney Company. “We are pleased to be able to raise 
our shareholder dividend while continuing to invest for future 
growth.”

The Company also announced that it has scheduled its annual 
shareholders’ meeting for Wednesday, March 23, 2011 at 
10:00 a.m. in Salt Lake City, Utah.

John Pleasants, James Pitaro 
Named Co-Presidents, 

Disney Interactive Media Group
 
John Pleasants and James Pitaro have been named Co-
Presidents, Disney Interactive Media Group (DIMG), it was 
recently announced.

John Pleasants, a well-respected new media executive whose 
career has included top jobs at digital commerce and game 
companies, will lead Disney’s multi-faceted digital games 
businesses, including online, console, social and mobile. He 
will also continue to run Playdom, the fast-growing social games 
publishing company acquired by Disney earlier this year.

James Pitaro, an experienced Internet executive known for 
consistently delivering great branded web experiences to 
consumers, will oversee Disney Online, the home of Disney 
branded web and social media sites. 

Pleasants will oversee Disney’s overall games strategy and its 
global network of game development studios, including recently 
acquired mobile publisher Tapulous. 

Prior to joining Playdom as CEO in June 2009, he was President 
of Global Publishing and Chief Operating Officer of Electronic 
Arts Inc., where he led the company’s online and mobile business 
units and its strategic expansion into online and social games. 

In leading Disney Online, Pitaro will be responsible for enhancing 
the consumer experience on the company’s numerous Disney-
branded web and social media sites, including Disney.com, the 
number one global site for kids and families, and Family.com.  
Pitaro will also oversee Disney’s social media marketing agency, 
DigiSynd. 

Pitaro joins Disney from Yahoo! Inc. where he was Vice President 
and Head of Media.  In that role, he significantly expanded 
Yahoo!’s original video, branded entertainment and editorial 
content and pioneered using data to enhance the consumer web 
experience. 

Company News 
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Studio Announces Distribution Changes
 
The Walt Disney Studios recently announced changes to 
its distribution organization that will better reflect the global 
marketplace and consumer trends.  With the changes, Janice 
Marinelli, Lori MacPherson and Jason Brenek will be assuming 
expanded roles.

In the new organization, Marinelli will lead a new North 
American In-Home Sales organization for Media Networks and 
Studio content, reporting to Chapek and Ben Pyne, President, 
Global Distribution, Disney Media Networks.  The team will be 
responsible for distributing film and TV content (Disney, Pixar, 
Marvel, DreamWorks, ABC, ABC Family and Disney Channels 
properties), as well as first-run content of The Walt Disney 
Company across the video/retail, TV, and digital platforms.  
This includes negotiating licensed deals and output agreements 
with traditional and digital platforms.

MacPherson will lead Global Product Management for Walt 
Disney Studios Distribution.  In her new role, Lori will be 
responsible for product management for physical and digital 
Disney, Pixar, Marvel, DreamWorks, ABC, ABC Family and 
Disney Channels properties over their life cycle.  Lori will also 
leverage consumer insights to develop new products and 
evaluate business opportunities, in order to maximize long term 
results.

Brenek will oversee the new International In-Home Sales 

organization and collaborate with key international constituents 
in the development of program and sales strategies to distribute 
film content.  He will manage, in collaboration with US 
counterparts, the international interface with our global retail 
accounts and connect sales teams around the world.

 

Disney, Paramount, Marvel  
Restructure Distribution Deal

The Walt Disney Studios, Paramount Pictures and Marvel Studios 
recently announced an agreement under which Paramount will 
transfer its worldwide marketing and distribution rights to Disney 
for Marvel Studios’ The Avengers and Iron Man 3. Paramount 
will remain the worldwide distributor of the upcoming films, Thor 
and Captain America, as well as the previously released Iron 
Man and Iron Man 2.

Under terms of the new deal, Disney will pay Paramount $115 
million for the transfer of the distribution rights to Iron Man 3 
and The Avengers to be paid on the theatrical release dates.  
These monies will serve as a minimum guarantee against the 
distribution fees.

Paramount will release Marvel Entertainment’s Thor and Captain 
America worldwide beginning on May 6 and July 22 of 2011, 
respectively. The Avengers will be licensed to Epix under 
Paramount’s existing pay television arrangement.

Toy Story 3 on Blu-Ray

Upon its release, Disney∙Pixar’s Toy Story 3 shot to the top of 
the DVD rentals and sales charts. This beloved film is the No. 
1 animated film in box office history and The Walt Disney 
Company’s second biggest film of all time.

      For the Q1 FY11 Walt Disney Studios and Walt Disney 

Studios Home Entertainment Release Slates, please turn to 

page 9.

Studio Entertainment 
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NEWS FROM BROADCASTING 

Disney/ABC ESPN And Time Warner 
Cable Sign Long-Term, 

Wide-Ranging Agreement 

Disney/ABC Television Group, ESPN and Time Warner Cable 
recently entered into a long-term, wide-ranging agreement that 
will provide Time Warner Cable and Bright House Networks 
cable customers the programming of ABC Family, Disney 
Channel, Disney XD, ESPN, ESPN2, ESPNEWS, ESPNU, ESPN 
Classic, ESPN Deportes and SOAPnet, as well as WABC in 
New York, KABC in Los Angeles, WTVD in Raleigh-Durham-
Fayetteville, WTVG in Toledo, and associated HD cable 
networks.  Subscribers will also have unprecedented digital 
access to online content and expanded Video On Demand 
services. This extensive and expanded rights package is Disney 
Media Network’s most expansive content agreement to date.

Co-chairs of Disney Media Networks George Bodenheimer and 
Anne Sweeney commented on the announcement, stating, “The 
successful conclusion of this wide-ranging deal demonstrates our 
commitment to our distribution partners and our ability to work 
with them to provide consumers with an unmatched portfolio of 
national and local entertainment, news and sports content while 
continuing to strengthen both of our businesses.”
 
 

Disney and ESPN Extend 
Agreement with Verizon

 
Verizon and the Disney and ESPN Media Networks Group 
recently entered into a long-term, wide-ranging agreement that 
will continue to provide Verizon customers with the Disney and 
ESPN services they already receive, as well as future access 
to new services, including ESPN Goal Line, ESPN 3D, Disney 
Junior, mobile programming and live online streaming of several 
ESPN networks.

The new ESPN and Disney programming will join FiOS TV’s 
broad collection of programming, with more than 520 all-digital 
channels including up to 140 HD channels and 18,000 monthly 
video-on-demand titles. FiOS also provides next-generation 
interactive services including an advanced interactive media 
guide; social networking, news and entertainment widgets; 
remote DVR management via broadband or cell phone; and 
more.

ABC Announces Ground-Breaking
Ad Inventory Exchange

 
In an increasingly cooperative effort to create financial 
opportunities in the network/affiliate relationship, ABC 
Television Network and its Affiliate Board of Governors, which 
represents more than 200 affiliates, recently announced the 
Inventory Exchange System (IES), a strategic and systematic 
way of exchanging ad inventory that creates shared revenue 
opportunities. ABC, through the launch of IES, will create the 
opportunity to strategically offer ABC affiliates the option to 
purchase additional network ad inventory packages to sell 
locally at a profit. 

ABC’s IES addresses the basic tenet of supply and demand 
by taking advantage of pricing differentials and marketplace 
dynamics among various regions, markets and stations. With 
IES, the network creates the opportunity to move additional ad 
inventory into the local markets at periods of high demand, 
including holiday shopping, end-of-month car sales, elections, etc.  

  

NEWS FROM CABLE NETWORKS

Disney Junior to Debut in February 2011 
On Disney Channel

In February 2011, Disney Channel will debut Disney Junior, a 
new multiplatform brand devoted to children ages 2-7 and their 
families, it was recently announced.  Disney Junior will launch 
content across the daily television block on Disney Channel, 
an integrated website, video-on-demand, mobile and paid 
download platforms. 

Disney Junior will be available on basic cable in more than 99 
million U.S. homes and to millions of other viewers on 25 Disney 
Junior channels (currently Playhouse Disney channels) and free-
to-air broadcast partners around the world. It will also be seen 
via video-on-demand and a broadband website, DisneyJunior.
com.  In 2012, Disney Junior will also debut as a basic cable 
and satellite channel in the U.S. 

Media Networks
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Time Warner Cable  
Customers Can Now Access 

ESPN and ESPN3.com on Their Computer
 
As part of the agreement between ESPN and Time Warner 
Cable, Time Warner Cable customers who receive ESPN as 
part of their video subscription will now have access to a live 
simulcast of ESPN on their computers as well as access to 
ESPN3.com. 

The new authenticated service gives Time Warner Cable 
subscribers the opportunity to watch ESPN’s linear network 
online. In the near future, access to ESPN2, ESPNU, ESPN 
Goal Line and ESPN Buzzer Beater will also be offered through 
this same process, as well as on other Internet enabled devices 
such as mobile phones and tablets. Consumers can access the 
channels through a centralized web site, ESPNnetworks.com. 

 

Most-Viewed Fiscal Year Ever for ESPN

In 2010, ESPN recorded its most-watched fiscal year – and 
the highest-rated in 20 years.  The network averaged 858,000 
households on a 24-hour basis, breaking the record set last year 
(809,000) with an increase of six percent.  The network’s total-
day rating of 0.9 was the highest in 20 years, equaling the 
highest ever.  In 1990, ESPN averaged a 0.9.  All data is 
according to Nielsen.

 

ESPN on Xbox LIVE

ESPN has officially launched ESPN on Xbox LIVE, delivering the 
ultimate interactive experience for sports fans with live events 
from ESPN3.com, ESPN.com video-on-demand clips and sports 
highlights and other features on the Xbox 360 console.  

Xbox LIVE Gold members who are customers of an affiliated 
service provider will have access to thousands of live, global 
events every year via ESPN3.com – ESPN’s 24/7 broadband 
sports network – including college hoops, college football and 
bowl games, basketball, baseball, top international soccer, 
tennis including all four Grand Slam tournaments, golf majors 
and more.  

ESPN on Xbox LIVE is free for Xbox LIVE Gold members. Users of 
this service will be able to watch sports and events with full DVR 
control, pull up current scores while watching the game, easily 
switch between events and more.

Disney Guests 
‘Let the Memories Begin’

In 2011, Disney guests will become the stars of a nightly 
spectacular when photos taken in the park during the day 
become larger-than-life projections on Cinderella Castle at Walt 
Disney World Resort or “it’s a small world” at Disneyland Resort. 
This new experience will celebrate the family vacation memories 
created in Disney theme parks every day.

Disney guests have already begun starring on television, as part 
of the new “Let the Memories Begin” campaign.  For the first 
time, Disney Parks is featuring the home videos and snapshots of 
real guests in television ads and other marketing that will allow 
an audience of millions to share in true-life, heartfelt moments.

Beginning in January 2011, some Disney parks guests will find 
that the memory they just made has become a larger-than-life 
image during a “Let the Memories Begin” nighttime experience.

Guests also could become the stars of Disney Parks television 
commercials, online campaigns and social media opportunities 
that will showcase to the world the power of memories.

      For more information on “Let the Memories Begin,” 

please visit: www.DisneyParks.com/Memories 

 

More Ways to Make Disney Vacation 
Memories in 2011

To help make special memories last a lifetime, in 2011, Disney 
Parks is adding new theme park experiences in California and 
Florida, new vacation opportunities on the high seas with Disney 
Cruise Line, a new luxury resort on a breathtaking lagoon in 
Hawaii, and new ways to explore the world with Adventures 
by Disney.

•“World of Color” (Disneyland Resort): “World of 
Color,” the new nighttime spectacular presented in Disney 
California Adventure park, brings classic Disney and Disney-
Pixar animation to life with nearly 1,200 powerful fountains, 
larger-than-life projections, lasers, fire, music and special effects.

Parks and Resorts
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• Adventures by Disney: In 2011, Adventures by Disney 
guests will step off of planes, cruise ships and camels into living 
chapters of history during seven- and nine-night  Egypt itineraries. 
These guided travel vacations allow families to visit destinations 
they never dreamed possible - including Italy, South Africa and 
China - with the assurance of the Disney name.

 

Shanghai Park Takes Another Step
 
In early November, The Walt Disney Company signed a formal 
agreement with Shanghai Shendi Group Co., a company 
backed by the Shanghai municipal government, to build a 
theme park in Shanghai, China. The agreement requires the 
approval of China’s central government before it becomes final.

Disney Announces 2010 
“Most Wanted Holiday Toys”

  
Disney Consumer Products (DCP) recently released its annual 
“Most Wanted Holiday Toys List” featuring an assortment of 
playthings that offer boys and girls a robust play experience 
with endless ways to enjoy favorite Disney characters, recreate 
movie moments or play out new adventures.
 
Disney’s Most Wanted Holiday Toys

1. Princess & Me Dolls and Accessories

2. Disney Store Singing Dolls

3. Tangled Rapunzel Hair Braider Doll

4. Dance Star Mickey

5. Toy Story 3 Evil Dr. Porkchop Spaceship Playset

6. Toy Story 3 Blast-Off Buzz Lightyear

7. Cars Toons

8. TRON Impulse Projection Action Figures 

9. TRON Zero Gravity Light Cycle

10. TRON: Legacy Gadgets

• Disney  California Adventure Expansion 
(Disneyland Resort): Next up for the continuing expansion 
of the park is the first major attraction based on the modern 
Disney classic, The Little Mermaid. “The Little Mermaid ~ Ariel’s 
Undersea Adventure” will treat guests to a musical retelling of 
the classic motion picture as the best-loved songs come alive in 
magnificent scenes all around them.

• New Star Tours 3-D Adventure (Walt Disney 
World Resort and Disneyland Resort): Bridging that 
“long time ago” between the two Star Wars trilogies, “Star 
Tours:  The Adventures Continue” will take flight in 2011 and 
take voyagers to thrilling destinations throughout the Star Wars 
galaxy.  And it will all happen in brilliant, 3-D technology.

• Disney Cruise Line: The Disney Dream, the newest ship of 
the Disney Cruise Line, launching January 2011, will bring to life 
grand innovations and more, offering a cruise experience from 
stem to stern that caters to preferences of the entire family. The 
Disney Wonder cruise ship will “go west” in early 2011; and 
new West Coast itineraries for Disney Cruise Line will include, 
for the first time, Alaska cruises sailing from Vancouver.

• Aulani, a Disney Resort & Spa, Ko Olina Hawai`i: A 
first-of-its-kind Disney resort in Hawaì i creates a perfect setting for 
family fun. The new resort, which includes traditional hotel rooms 
and Disney Vacation Club villas, is being built on 21 acres of 
oceanfront property, 17 miles from Honolulu International Airport 
and approximately 30 minutes from Waikiki.

Disney Consumer Products
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Grand Opening of Disney Store 
in Times Square 

  
Disney Store recently celebrated its worldwide high-tech 
makeover with an over-the-top grand opening of its premier 
Times Square location. Crowds of fans arrived to join Mayor 
Michael Bloomberg, Walt Disney Co. President and CEO,  
Bob Iger, celebrities, Broadway stars and top Disney executives 
as they unveiled the largest Disney Store in North America. 
Disney Store Times Square, the crown jewel of store openings 
this year, culminates the first phase of a worldwide transformation 
that solidifies the retailer’s global leadership in children’s retail 
and aims to deliver “the best 30 minutes of a child’s day.”

 

Disney Publishing Worldwide Launches 
Disney Epic Mickey Digicomics App 

Disney Publishing Worldwide recently announced its 
Disney Epic Mickey App for viewing Disney Digicomics 
is now available for iPad, iPhone and iPod touch on the 
App store. The first Disney Digicomic available in the app 
is “Tales of Wasteland”, which comprises 6 eight-page 
short comic stories.

The Disney Epic Mickey App expands Disney Publishing’s 
growing library of originally created apps for iOS and 
marks the first Disney comic content developed specifically 
for digital release.

In April 2010 the Marvel Comics App debuted, including 
over 500 of Marvel’s greatest comic books, from classic 
stories to modern tales, featuring Iron Man, Captain 
America, Spider-Man, Hulk, Thor and more.  Further 
enhancing the mobile reading experience on the iPad, 
the Marvel Comics App features multiple viewing modes, 
taking readers panel-by-panel through the comic book in 
a smooth, action-packed progression using just the swipe 
of a finger.

Disney Mobile Launches 4 New Apps 

Last week Disney Mobile launched four new apps for the 
iOS platform. An updated version of the Radio Disney 
app, which has exceeded one million installations, allows 
listeners to stream Radio Disney while using other features 
and apps on their device.  The update also enables users 
to request songs, learn of local Radio Disney events, and 
send shout outs to Radio Disney and to the network’s on-air 
personalities. 

Teaming up with Disney Channel, Disney Mobile launched 
its first apps for preschoolers, Handy Manny’s Workshop 
and Manny’s Flicker Flashcard Fiesta. Both apps deliver 
unique, immersive, and interactive experiences for 
preschoolers, and include voice work from Wilmer 
Valderrama, the talented actor who helps bring Handy 
Manny to life. 

Finally, Disney Mobile and Tapulous released Lady Gaga 
Revenge 2, featuring 10 hit Lady Gaga songs, exclusive 
social features, exclusive photos, 4 unlockable boss 
tracks, and more.

 

Cars Toon: Mater’s Tall Tales  
Launches for Wii™ 

Disney Interactive Studios recently 
announced that Cars Toon: Mater’s 
Tall Tales exclusively for Wii™ is 
now available in North American 
retail stores.  A follow up to last 
year’s hit, Toy Story Mania! also 
on Wii, Cars Toon: Mater’s Tall 
Tales is part of the Mania! line 
of games, featuring fast-paced, 
multiplayer, family fun. 

Published by Disney Interactive 
Studios, Cars Toon: Mater’s Tall 
Tales is rated E for everyone 
with comic mischief by the Entertainment 
Software Rating Board (ESRB). 
        
       For more information, please visit: 

http://www.disney.com/carsvideogames

Disney Interactive Media Group
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Disney Channel All Star Party 
Gets the Party Started

Disney Interactive Studios recently announced the release 
of Disney Channel All Star Party exclusively for Nintendo’s 
Wii Console. The game mixes Disney Channel shows and 
characters like never before allowing players to explore 
locations and interact with characters from favorite Disney 
Channel shows and movies.

Disney Channel All Star Party from Disney Interactive 
Studios is Rated E for Everyone by the Entertainment 
Software Rating Board (ESRB).

Disney Magic of Healthy Living takes that commitment 
to the next level, enlisting many of the Company’s assets 
and platforms to inspire kids and help reinforce the work 
of parents. New content showcases fun, easy ways that 
healthy living practices can be woven into the fabric of 
everyday life. 

In addition to working with First Lady Michelle Obama 
in support of her Let’s Move! initiative, Disney consulted 
with leaders in the fields of nutrition, health care and 
fitness to help develop Disney Magic of Healthy Living. 
These include: The Advertising Council, The Institute of 
Medicine and Produce for Better Health Foundation. Dr. 
Keith Ayoob and Dr. James O. Hill, top child health and 
wellness specialists that helped develop Disney’s 2006 
Food Guidelines, were also consulted. 

       For more information on Corporate Responsibility  

activities, visit: www.disneycorporateresponsibility.com

Disney Corporate Citizenship

Disney Launches Magic of Healthy Living
 
The Walt Disney Company recently launched Disney 
Magic of Healthy Living – a national multimedia initiative 
designed to partner with parents in their quest to raise 
healthy, happy kids. The initiative, which includes public 
service announcements featuring First Lady Michelle 
Obama and young Disney stars, builds on the Company’s 
commitment to a healthier generation of kids begun in 
2006 with the announcement of landmark nutritional 
guidelines associating Disney brands and characters with 
a more nutritionally balanced range of foods.
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Key Domestic Studio Releases

Key Domestic Home Video Releases

Q1 - FY11

Q1 - FY11 Q1 - FY10

Q1 - FY10

Title

Secretariat
Tangled 
The Tempest
Tron:  Legacy

Title

Beauty and the Beast
Oceans
Toy Story 3
A Christmas Carol
The Search for Santa Paws
The Sorcerer’s Apprentice
Fantasia
Step Up 3D

Title

Snow White and the Seven Dwarfs  
The Proposal  
Tinker Bell and the Lost Treasure
Up  
Santa Buddies  
G-Force  
Extract  

Title

Toy Story / Toy Story 2 3D
A Christmas Carol
Old Dogs
The Princess and the Frog
Everybody’s Fine

* Limited release (LA & NY); wide release 12/11/09

* Blu-ray only on 10/5/10; DVD release on 11/23/10

Banner

Disney
Disney
Touchstone
Disney

Street Date

10/5/2010*
10/19/10
11/2/10
11/16/10
11/23/10
11/30/10
11/30/10
12/21/10

Street Date

10/6/09
10/13/09
10/27/09
11/10/09
11/24/09
12/15/09
12/22/09

Banner

Disney
Disney
Disney
Disney
Miramax

Release Date

10/2/09
11/6/09
11/25/09
11/25/09*
12/4/09

Release Date

10/8/10
11/24/10
12/10/10
12/17/10



T h e  W a l t  D i s n e y  C o m p a n y  -  I n v e s t o r  R e l a t i o n s    D e c e m b e r  2 0 1 0    10

Cable Subscribers

Disney Channel  (A) ESPN  (F, L)  

AETN/Lifetime  (C, L)  

United States
Latin America 
India
United Kingdom
Italy
Taiwan
France
Japan
Scandinavia (d)
Poland (e)
Romania
Hungary/Czech/Slovakia
Asia (b)
Australia (g)
Germany 
Korea
South Africa
Portugal
Israel
Turkey
Benelux
Serbia
Middle East (e)
Angola
Malta

International Sub-Total
Worldwide Total

A United States reflects Nielsen households; International Disney Channels  

reflect reported subscribers.            

B Includes Brunei, Cambodia, Hong Kong, Indonesia, Malaysia, Palau, Papua New 

Guinea, Singapore, Thailand, Philippines and Vietnam.            

C A&E International, Lifetime Real Women, Disney Cinemagic, Hungama, Jetix Play and 

Disney XD International based on reported subscribers.            

D Includes Sweden, Norway, Denmark, and Finland.            

E Estimated data.            

F ESPN includes domestic Nielsen households only.              

G Numbers include New Zealand.            

H Toon Disney was rebranded as Disney XD.            

I Many of the Disney XD channels were previously Jetix channels.            

K ESPNU based on reported subscribers.            

L Our ownership interest in ESPN and AETN/Lifetime is 80% and 42%, respectively.            

M A&E International and Lifetime Real Women based on reported subscribers as of 

8/31/10

99.6 
27.6 
7.0 
9.0 
5.8 
6.0 
5.6 
5.3 
4.8 
5.5 
5.1 
3.6 
3.2 
2.5 
2.3 
1.7 
1.9 
2.1 
1.2 
1.3 
5.4 
0.7 
0.4 
0.2 
0.4
 
108.6 
208.1 

100.0
99.9
74.2
73.7
40.8
5.3
53.0

148.7
99.7
99.8
99.2
79.4
61.6
60.5
15.9

98.2 
24.0 
10.2 
8.9 
5.4 
5.9 
5.4 
5.0 
4.6 
4.4 
3.9 
3.6 
2.9 
2.4 
1.6 
1.8 
1.7 
1.5 
1.2 
1.0 
 - 
0.1 
0.4 
0.2 
0.1 

96.1 
194.3 

99.1
99.8
69.8
55.3
63.9
5.2
50.0

126.1
98.7
98.7
98.0
72.2
55.4
54.4
14.2

10/02/10
# subscribers
(in millions)

10/03/09
# subscribers
(in millions)

10/02/10
# Nielsen Households
(in millions)

10/02/10
# Nielsen Households
(in millions)

10/03/09
# Nielsen Households
(in millions)

10/03/09
# Nielsen Households
(in millions)

Other Cable Properties   (C)    

ABC Family 
Disney XD International (h) (i)
Disney XD Domestic (h) 
SOAPnet 
Playhouse Disney 
Hungama 
Disney Cinemagic 

98.7
84.0 
78.1
76.0
44.6 
7.0 
9.9 

98.1
82.4 
73.6
72.5
40.2 
10.3 
9.2 

10/02/10
# Nielsen Households
(in millions)

10/03/09
# Nielsen Households
(in millions)

ESPN 
ESPN2 
ESPNEWS 
ESPNU (k)
ESPN Classic 
ESPN Deportes 
ESPN3.com

A & E International (m)
A & E Channel 
Lifetime Channel 
The History Channel 
Lifetime Movie Channel 
Biography 
History Int’l 
Lifetime Real Women (m)
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Please note:
This newsletter has been prepared by the Investor Relations group of The Walt 
Disney Company solely for the information of shareholders of the company. It 
is not intended to be a recommendation with respect to investment decisions. 
All information contained in this newsletter is presented as of the date indicated 
below, and the company assumes no duty to confirm, revise or update the 
information. Certain statements in this newsletter may constitute “forward-looking 
statements” within the meaning of the Private Securities Litigation Reform Act of 
1995. These statements are made on the basis of our views and assumptions 
regarding future events and business performance as of the time the statements 
are made and we do not undertake any obligation to update these statements. 
Actual events may differ materially from those expressed or implied.  Such 
differences may result from actions taken by the Company, as well as from 
developments beyond the Company’s control, including international, political, 
health concern and military developments and changes in domestic and global 
economic conditions that may affect our businesses generally.  Additional factors 
are set forth in the Company’s Annual Report on Form 10-K for the year ended 
October 2, 2010 and in subsequent reports on Form 10-Q under Item 1A “Risk 
Factors.” Reconciliations of non-GAAP financial measures to equivalent GAAP 
financial measures are available on Disney’s Investor Relations website.
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